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Mercedes Retail Corridor . < \Mho V|S|‘|’S MerCEdeS?

Mercedes caters to a consumer base of 10 million within a 200-mile radius!
With over 11 million international bridge crossings annually in the
The Premier MSA, it’s easy to see how the Mexican consumer plays a big role in

Re T u i I H U b Of S 0 U .I' h Tex u S - ‘-* _ , the local economy. Who is the Mexican consumer?

* Mexican visitors expend $1.4 billion annually in the
MecAllen-Edinburg-Mercedes MSA.

* 85% of Mexican visitors cite shopping as the #1 reason for
their visit.

: : * 45% of Mexican visitors visit the area several times per year,

PR : in T i e : while 35% visit several times per month.

within 50 mile radius supy

* 38% are from Monterrey, Nuevo Leon, 23% from Reynosa,
Tamaulipas.
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Retail Sales Mercedes

Expenditures By Category

Per C’;ipii;t $20.414

Per Household 563,650 $51,755 566,759

Growth Rate 11% 38% 245%
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